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Socially Aware Conference Participant
Recommendation With Personality Traits
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Abstract—As a result of the importance of academic collab-
oration at smart conferences, various researchers have utilized
recommender systems to generate effective recommendations for
participants. Recent research has shown that the personality traits
of users can be used as innovative entities for effective recommen-
dations. Nevertheless, subjective perceptions involving the person-
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experience, extroversion, agreeableness, conscientiousness, and
neuroticism, are very important and should be considered in the
establishment of an interactive scenario between participants at
a smart conference.

Furthermore, a user’s personality is critical for eliminating
cold-start problems in recommender systems. In this paper,
we try to enhance the interactions, collaborations, and socially
awareness of participants of a smart conference by embed-
ding personality as part of our recommendation procedure for
collaborative participation. Our previous work [8] involved
the generation of presentation session venues for participants
based on a combination of similar tagged ratings of research
interests and social ties. Motivated by the personality and social
characteristics of users, this paper moves a step further from
our work in [8] and proposes an algorithm called Socially and
Personality Aware Recommendation of Participants(SPARP).
The main goal of SPARP is to model the personality and social
awareness of participants at their recommended presentation
session venues, so that further recommendations consisting
of co-authorships, friendships, and collaborative scenarios can
be generated for participants. We suggest a novel method for
recommending strangers in a smart conference, with whom the
user shares similar personality interests but weak ties. Based
on computed similarities of research interests and interpersonal
relationships (more accurately predicted social ties) among
participants, our method hybridizes [5], [6] these entities to
generate effective recommendations for participants.

A. Contributions

The major contributions in this paper include the following.
1) Through the computations of Pearson correlations

(personality) and estimated (accurate) social ties of par-
ticipants, we develop an innovative algorithm that rec-
ommends individual participants to each other at smart
conference sessions.

2) By computing the estimated (accurate) social ties of
participants, we determine the extent and levels of
interpersonal influence and relationships between par-
ticipants, which we use in our approach to gener-
ate effective weighted hybrid (social and personality)
recommendations.

3) Additionally, our proposed recommender algorithm mea-
sures the extent of personality trait relationships and simi-
larities among participants to generate effective weighted
hybrid (social and personality) recommendations.

4) Our method quantifies that, even if users (participants)
have low levels of tie strengths, they can still gain
an effective weighted hybrid recommendation through
a combination of strong similar personality traits and
weak ties.

5) Our approach innovatively brings unknown/strange par-
ticipants to an active participant, in contrast to the explo-
ration and search approach, and can be viewed as a smart
conference example of a social matching system.

6) We differentiate and compare our work with related/
existing works to ascertain the significance of our recom-
mendation method.

7) Finally, using a relevant data set, our methodology is
testified through experiments, in order to obtain results
for comparison with existing state-of-the-art methods.

B. Organization

The rest of the paper is organized as follows. Section II
presents related work. Section III discusses our recommen-
dation model, approach, and algorithm. In Section IV, we
discuss our experimentation/evaluation procedure and analyze
the results achieved. Section V finally concludes the paper.

II. RELATED WORK

A reasonable amount of research work consisting of user
recommendation and linkages at academic conferences and or-
ganizations has been reported in recent years. Here, we present
some related work consisting of the following: 1) Collaborative
Recommendations and Link Predictions in Academic Confer-
ences; 2) Academic and Organizational Collaboration Recom-
mendations; and 3) Personality-Aware Recommendations.

A. Collaborative Recommendations and Link Predictions in
Academic Conferences

Social network analysis (SNA) has been explored in many
contexts toward different goals. Various researchers, such
as those in [18]–[24], have successfully exploited recom-
mender systems and other relevant techniques in different so-
cial networks. Academic social networks such as conferences,
symposia, and workshops are organized globally to enhance
knowledge through research and collaboration.

In terms of collaborative recommendations/linkages at con-
ferences, Chin et al. [18] used offline proximity encounters
to create a system for finding and connecting people at a
conference, in order to help attendees meet and connect with
each other. Using relevant data, they discovered that for so-
cial selection, more proximity interactions will result in an
increased probability for a person to add another as a social
connection (friend, follower, or exchanged contact).

Similar to [18], Chang et al.[19] reported their work in Nokia
Find and Connect to solve the problem of how to use mobile
devices and the indoor positioning technology. Their approach
was aimed to help conference participants enhance real-world
interactions and improve efficiency during the conference. They
used location and encounters, together with the conference
basic services, through a mobile user interface.

Conferatoris a novel social conference system that provides
the management of social interactions and context information
in ubiquitous and social environments [20]. Using radio-
frequency identification (RFID) and social networking technol-
ogy, Conferator provides the means for effective management
of personal contacts, according to information pertaining to
before, during, and after a conference. Atzmueller et al.[20] de-
scribed the Conferator system and discussed analytical results
of a typical conference using Conferator.

Similar to [20], Scholz et al. [21] focused on face-to-face
(F2F) contact networks collected at different conferences using
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the social conference guidance system, Conferator. Precisely,
they investigated the strength of ties and its connection to
triadic closures in F2F proximity networks. Furthermore, they
analyzed the predictability of all new and recurring links,
at different points of time, during the conference. They also
considered network dynamics for the prediction of new links
during a conference.

In the same vein as [21], Barrat et al. [22] investigated the
data collected by the Live Social Semantics (LSS) application
during its deployment at three major conferences, where it
was used by more than 400 people. Their analyses showed the
robustness of the patterns of contacts at various conferences,
and the influence of various personal properties (e.g., seniority
and conference attendance) on social networking patterns.

Our previous work [8], proposed a novel venue recom-
mender algorithm to enhance smart conference participation.
Our proposed algorithm, Socially Aware Recommendation of
Venues and Environments (SARVE), computes the Pearson
correlation and social characteristic information of conference
participants. SARVE further incorporates the current context
of both the smart conference community and participants, in
order to model a recommendation procedure using distributed
community detection.

B. Academic and Organizational Collaboration
Recommendations

In terms of academic social networks, Brandão et al. [23]
used concepts from SNA to recommend collaborations in
academic networks. They proposed two new metrics for rec-
ommending new collaborations or intensification of existing
ones. Each metric considers a social principle (homophily and
proximity) that is relevant within the academic context. Their
focus was to verify how these metrics influence the resulting
recommendations. They also proposed new metrics for evalu-
ating the recommendations based on social concepts (novelty,
diversity, and coverage) that have never been used for such
a goal.

In the same vein as [23], Li et al. [24] satisfied the demand
of collaboration recommendation through co-authorship in an
academic network. They proposed a random walk model us-
ing three academic metrics as basics for recommending new
collaborations. Each metric was studied through mutual paper
co-authoring. Compared with other state-of-the-art approaches,
experiments on the DBLP data set showed that their approach
improved the precision, recall rate, and coverage rate of aca-
demic collaboration recommendations.

Meo et al. [25] presented an in-depth analysis of the user
behaviors in different Social Sharing systems. They considered
three popular platforms, i.e., Flickr, Delicious, and Stumble.
Upon, and by, combining techniques from SNA with techniques
from semantic analysis, they characterized the tagging behavior
as well as the tendency to create friendship relationships of the
users of these platforms. The aim of their investigation was to
verify if the features and goals of a given Social Sharing system
reflects on the behavior of its users and, moreover, if there
exists a correlation between the social and tagging behavior of
the users.

Similar to [25], Xu et al. [26] created a friend recommender
system, using proximity encounters and meetings as physical
context, called Encounter Meet. They conducted a user study
to examine whether physical context-based friend recommen-
dation is better than common friends.

Guy et al. [17] used social media behavioral data to recom-
mend people who a user is not likely to know but, nonetheless,
may be interested in. Their evaluation was based on an exten-
sive user study with 516 participants within a large enterprise
and included both quantitative and qualitative results. They
found out that many employees valued the recommendations,
even if only one or two of nine recommendations were interest-
ing strangers.

In the same vein as [17], Diaby et al. [27] presented a
content-based recommender system, which suggests jobs to
Facebook and LinkedIn users. A variant of their recommender
system is currently used by Work4, a San Francisco-based
software company that offers Facebook recruitment solutions.
The profile of a user contains two types of data: interactions
data (user’s own data) and social connections data (user’s friend
data). Furthermore, the profiles of users and the description
of jobs are divided into several parts called fields. Their ex-
periments suggested that, to predict the interests of users for
jobs, using fundamental similarity measures together with their
interactions data collected by Work4 can be improved upon.

C. Personality-Aware Recommendations

Personality is defined as the organized and developing sys-
tem within an individual that represents the collective action
of that individual’s major psychological subsystems [28]. Re-
search has shown that personality is an enduring and primary
factor, which influences human behaviors, and that there are
significant connections between peoples’ tastes and interests
[28]. Personality is a critical factor, which influences peoples’
behavior and interests. There is a high potential that integrating
users’ personality characteristics into recommender systems
could improve recommendation quality and user experience
[12]–[14]. People with similar personality features are more
likely to have similar preferences. For example, in [29], people
with high scores in neuroticism generated more Chinese words
about religion and art. The effect of personality on human
behavior has been widely studied in psychology, behavioral,
and economics marketing [14].

In terms of personality-aware recommendation, Gao et al.
[29] proposed a new approach to automatically identify per-
sonality traits with social media contents in Chinese language
environments. Social media content features were extracted
from 1766 Sina micro blog users, and the predicting model was
trained with machine learning algorithms.

Hu and Pu [12] aimed at addressing the cold-start problem by
incorporating human personality into the CF framework. They
proposed three approaches: the first approach was a recommen-
dation method based on users’ personality information alone,
the second approach was based on a linear combination of both
personality and rating information, and the third approach used
a cascade mechanism to leverage both resources.
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Fig. 1. Fundamental recommendation procedure of SPARP.

In [13], three social factors, i.e., personal interest, interper-
sonal interest similarity, and interpersonal influence, were fused
into a unified personalized recommendation model based on
probabilistic matrix factorization. They used the interpersonal
interest similarity and interpersonal influence of users to en-
hance the intrinsic link among features in the latent space for
cold-start users.

Chen et al.[30] reported their ongoing research on exploring
the actual impact of personality values on users’ needs for
recommendation diversity. Results from a preliminary user
survey showed a significant causal relationship from person-
ality factors (such as conscientiousness) to the users’ diversity
preference (not only over the item’s individual attributes but
also on all attributes when they are combined).

Recio-Garcia et al. [31] introduced a novel method of gen-
erating recommendations to groups based on existing tech-
niques of CF and taking into account the group personality
composition. They tested their method in the movie recom-
mendation domain and experimentally evaluated its behavior
under heterogeneous groups according to the group personality
composition.

A reflection of literature suggests that embedding the person-
ality of users in recommender systems requires more innovative
research. There is, therefore, an open issue on how to effectively
integrate the personality social factor in different recommenda-
tion models to improve the accuracy of recommender systems.

As previously enumerated, the work in this paper is similar to
[18]–[23], which all involved enhancing conference participa-
tion, but differs in that we use a weighted combination of social
and personality characteristics of users, instead of RFID tag
interactions and Wi-Fi encounter algorithms. Consequently, our
work focuses more on establishing physical social relationships
among conference participants through their social and per-
sonality characteristics/features. Therefore, we seek to model
and present a recommendation procedure that involves the rec-
ommendation of participants to each other at the presentation
session venues recommended in [8] based on their interpersonal
relationships and personality. Fig. 1 shows the fundamental
recommendation procedure of SPARP, which involves users,
the various recommendation entities, and the final weighted
hybrid recommendation of participants. As shown in Fig. 2,
our recommendation approach computes and hybridizes the
similar personalities of participants, as well as their interper-
sonal relationships in the form of their estimated social ties,
(social property) at the smart conference sessions. Additionally,
we develop a recommender algorithm for discovering potential
participant contacts and collaborations, which can be used to
establish and enhance co-authorships and friendships among
participants. As a result of the enumerated differences between
our work in this paper and that of other researchers, we are

Fig. 2. SPARP recommendation model.

motivated and encouraged to embark on such a novel research
issue. Furthermore, to the best of our knowledge, we are the first
to tackle a recommendation research procedure that involves
the combination of personality and estimated social ties at smart
conference sessions.

III. SPARP: RECOMMENDATION MODEL AND ALGORITHM

Here, we introduce the methodology of our recommendation
model. Fig. 2 illustrates our overall SPARP recommendation
model, which includes two main components, i.e., interpersonal
relationships and personality-based similarities of the partic-
ipants. The Interpersonal Inßuence Analyzeris responsible
for computing the interpersonal relationships of participants
through their estimated social ties. Furthermore, the Personal-
izer computes the personality profiles of participants, in order
to determine their personality-based similarities. As shown in
Fig. 2, in our SPARP recommendation model, there are par-
ticipants in different presentation sessions, who have common
research interest similarities based on tagged ratings, which we
previously computed in [8]. The preferences of mobile device
users (conference participants) can change at any time due to
the changes in their surrounding environments, e.g., physical
conditions, location, time, their community (smart conference),
etc. [32]. As a result of such changes, the recommendation
service in SPARP relies on both stationary and vibrant user
profiles, which capture the current conference participant situ-
ation. Since SPARP runs on mobile devices, it is important that
these mobile devices are equipped with the right specifications
to support the recommendation service. SPARP consequently
requires standard android smartphones with relevant processing
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speeds (e.g., at least 1.5 GHz) and storages (e.g., 20-GB hard
disk drive and 2-GB random access memory) that support the
transparent usage of data involving Bluetooth, General Packet
Radio Service (GPRS), and Wireless Local Area Network
(WLAN).

In the first step of our SPARP recommendation model, we ex-
tend the social ties computed in [8], by computing a better and
more accurate prediction of social ties using past and present
social ties from the data set with four different trial weight pa-
rameters. We use these weight parameters in our experiment to
represent different influence proportion of the past and present
social ties of participants. In the next step, SPARP computes
the similarity of personalities among participants using explicit
tagged data of their personality trait ratings (1–5). Finally, in
order to improve recommendation accuracy and avoid cold-start
and data sparsity problems, we intuitively combine/merge the
similar personalities and interpersonal relationships of partic-
ipants and linearly integrate them into one merging similarity
coefficient. We elaborate more on our SPARP recommendation
model and algorithm in the following.

A. Interpersonal Relationship of Participants

It is evident from literature that the interpersonal influence
and relationships of users in a social network improves flex-
ibility, output, and efficiency. Additionally, research has also
proved that social factors help improve the efficiency and
accuracy of recommender systems through the avoidance and
reduction of data sparsity and cold-start problems [33]–[36].
A common social property, which can be used to determine
the interpersonal relationship of users in a social network, is
the computation of social ties through contact duration and
contact frequency [8], [37]. Social ties are used to determine
the influence two users in a network have on each other and,
thus, the level (strong or weak) of their relationship. SPARP
utilizes the social tie property of users in a social network and
computes a more accurate prediction of social ties using (1). In
[8], we computed the present social ties of participants using
the product of their physical contact duration and contact fre-
quency divided by the total time frame of the smart conference.
Similarly, in this paper, through explicit data (contact duration
and contact frequency) obtained from users (participants), we
extend the social tie computation through a combination of past
and present social ties in the data set.

In (1), SocT iea,b(t) and SocT iea,b(t −∆t) are the present
and past social ties between conference participants a and b. � is
a parameter that decides the influence proportion of the present
and past social ties, and ∆t is the time frame used to compute
the social ties between a and b. That is

SocT iea,b(t +∆t) = � × SocT iea,b(t −∆t)

+ (1− � )× SocT iea,b(t). (1)

B. Personality of Participants

Previous research studies on the acquisition of user per-
sonalities support the feasibility of adopting user personality

Fig. 3. BFPD.

information into recommender systems [12]–[14], [30], [31].
Personality can be acquired through both explicit and implicit
procedures [12]. Explicit procedures measure a user’s per-
sonality by asking him/her to answer a list of designed and
descriptive personality questions. These personality evaluation
descriptors and inventories have been well recognized in the
psychology field [14]. Implicit procedures acquire user infor-
mation by observing the behavioral patterns of users.

In a society, people can be distinguished by their person-
alities. Usually, people in the same personality segment are
assumed to have similar behaviors or interests. Consequently, it
is practical to consider that the members in a personality-based
neighborhood are reliable and trustworthy recommenders to
each other [12]–[14]. Therefore, SPARP employs a personality-
based neighborhood approach.

The personality-based neighborhood approach is similar to
that of the Pearson correlation coefficient used in recommender
systems research, such as [38] and [39]. The main difference
is that, in the personality-based neighborhood procedure, rather
than ratings, the personality traits of users are used as similarity
vectors. Therefore, we assign a participant’s personality (using
explicit tagged personality ratings) in a vector similar to the
procedure used in dealing with user ratings in recommender
systems research. To be more exact and specific, the personality
descriptor of user a, i.e., Pa = (Pa,1, Pa,2, . . . , Pa,n )T , is an
n-dimension vector, and each dimension represents one of the
characteristics in a participant’s profile, pertaining to one of his/
her personality traits [12].

In order to obtain reliable and standard personality descrip-
tors for participants, we adopt the most widely and extensively
used personality models within the field of psychology called
the Big Five Personality Dimensions(BFPD) [40], as shown in
Fig. 3. These dimensions include the following:

1) Openness to Experience: creative, open-minded, curious,
reflective, and not conventional;

2) Agreeableness: cooperative, trusting, generous, helpful,
nurturing, not aggressive or cold;

3) Extroversion: assertive, amicable, outgoing, sociable, ac-
tive, not reserved or shy;

4) Conscientiousness: preserving, organized, and
responsible;

5) Neuroticism (Emotional Stability): relaxed, self-
confident, not moody, easily upset, or easily stressed.
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Fig. 10. Weighted hybrid recommendation based on β = 0 .1. (a) Accuracy
performance. (b) MAE performance.

Fig. 11. Weighted hybrid recommendation based on β = 0 .2. (a) Accuracy
performance. (b) MAE performance.

In the same vein, both Figs. 12(a) and 13(a) illustrate the
effectiveness of our SPARP method, in terms of accuracy and
how it outperforms the other methods. These results in our

Fig. 12. Weighted hybrid recommendation based on β = 0 .3. (a) Accuracy
performance. (b) MAE performance.

Fig. 13. Weighted hybrid recommendation based on β = 0 .4. (a) Accuracy
performance. (b) MAE performance.

experiment substantiate the fact that, in comparison to C1 and
C2, SPARP shows the ability to display and recommend more
useful participants/contacts.
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TABLE II
MAE AND NMAE PERFORMANCE COMPARISONS OVER THE DATA SET

In terms of MAE, the experimental results for SPARP at-
tained lower values, which corroborated better performance in
comparison to the other methods. Referring to Fig. 10(b), where
� = 0.1, at the highest merging similarity coefficient (1.0),
SPARP attained the lowest MAE value of 0.964, in comparison
to C1 (0.991) and C2 (0.992). Similarly, in Fig. 11(b), where
� = 0.2, at the highest merging similarity coefficient (1.0),
SPARP achieved the lowest MAE (0.958) in comparison to
that of C1 (0.965) and C2 (0.993). Subsequent results of MAE
in Figs. 12(b) and 13(b) further corroborate the effectiveness
of SPARP, in comparison to the other methods (C1 and C2).
Table II summarizes the results of MAE and NMAE for the
threshold merging similarity coefficients in our experiment. In
Table II, lower MAE and NMAE values signify better perfor-
mance. Referring to Table II, it is evident that C1 outperforms
C2 and SPARP outperforms C1. For example, in the first row of
Table II, the merging similarity coefficient, i.e., 0.8 (� = 0.1),
shows that SPARP achieves an MAE of 0.782, which is less
in comparison to that of C1 (0.821) and C2 (0.862). For the
same merging similarity coefficient, the NMAE of SPARP is
0.196, which is less in comparison to that of C1 (0.205) and C2
(0.216). Our experimental results confirm that SPARP performs
better than other methods under the utilized weight parameters,
in terms of accuracy, MAE, and NMAE. The outperformance of
SPARP implies that the innovative combination of social aware-
ness and personality traits can gain meaningful knowledge from
user and user clusters in social networks to achieve effective
recommendation accuracy.

In our experiment, we observed that, even if participants
had weak social ties, a strong similarity of the personality
traits resulted in an effective social recommendation. We also
verified that through the different weight parameters (� ), the
results achieved in terms of the utilized metrics were favorable.
Our experimental results also depict that the different weight
parameters were consistent with each of the metrics that we
utilized and that, in each parameter, SPARP outperformed
C1 and C2.

Furthermore, referring to Figs. 10(a), 11(a), 12(a), and 13(a),
at the highest merging similarity coefficient of 1.0, when �
respectively increases from 0.1 to 0.2, the accuracy of SPARP
initially upsurges from 0.035 in Fig. 10(a) to 0.042 in Fig. 11(a)

and further increases to 0.057 in Fig. 12(a), at � = 0.3. From
0.057, the accuracy of SPARP, increases to 0.059 at � = 0.4
in Fig. 13(a). This means SPARP attains higher accuracy lev-
els when � increases, and we can, therefore, conclude that
higher influence (weight) proportions of participants improves
the recommendation accuracy. Correspondingly, as shown in
Table II, at the highest merging similarity coefficient of 1.0,
the MAE of SPARP at � = 0.4 is 0.940, which is the low-
est in comparison to � = 0.3 (0.943), � = 0.2 (0.958), and
� = 0.1 (0.964). Therefore, our experimental results show that
an increase in accuracy corresponds to a reduction in errors
(MAE and NMAE).

Additionally, our experimental results exactly fit the fact that
like-minded users with similar personality and social tie fea-
tures are more likely to have similar interests that substantiate
recommendation accuracy. Moreover, because of the effective
combination of interpersonal relationships with personality, our
proposed recommendation method substantially avoided cold-
start problems enabling more effective social recommendations
to be generated for most of the participants, in comparison
to the other methods. In summary, compared with C1 and
C2, SPARP has the minimal variation in its recommendation
accuracy. This shows that SPARP is more robust than the other
methods in handling the data sparsity. Furthermore, SPARP
also exemplifies an attractive characteristic that it attains high
levels of accuracy, even if in a small training set. Therefore,
SPARP may be tested over a medium-size subset of the original
user–user matrix, which saves lots of time in an experiment.

V. CONCLUSION

In this paper, a personalized recommendation model has been
proposed by utilizing an algorithm (SPARP) that combines
the interpersonal relationships and personality similarities of
conference participants. Specifically, through a relevant data
set, which involved both past and present social tie data as well
as personality data, we were able to compute a more accurate
prediction of social ties among participants, which enabled us
to determine the extent of their interpersonal relationships. The
interpersonal relationships of participants were then combined
with their similar personalities (obtained through their person-
ality trait ratings). By merging the aforementioned computa-
tions using different parameters in our experiment, we obtained
weighted hybrid recommendation results that outperformed
other state-of-the-art methods and were more accurate and
applicable. Additionally, our algorithm reduced cold-start and
data sparsity problems because of our innovative recommenda-
tion entities and hybridization procedure.

Presently, our SPARP recommendation model is in an initial
phase and only takes a user’s personality traits and interpersonal
relationship (estimated social ties) of the social network into
consideration. As a future work, we would like to explore and
utilize more social properties, such as closeness centrality and
selfishness, in order to analyze their possible combinations with
personality. Such future innovative procedures will improve
weighted hybrid recommendations that involve personality and
social awareness.
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